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Methodology

Online Survey, February 3-6, 2026

O Urban residents (1,005 respondents)
O Aged 18-64

O The sample is representative of the urban population of
Belarus in terms of

® gender,
® region,

® age.




Consumer Confidence Index

in Belarus and Russia
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Source: Rosstat (November 2025), authors’ calculations for Belarus



<—® Greece -476 »-50.3

Consumer Confidence Index
in Belarus and EU Countries

@ Albania-12>-11.3
® Austria -18.3 > -179

o—
@®—> Belgium -149 > -13.4

@ Bulgaria -23.5 > -23.
@®—> Croatia -102 > -84
®——>Cyprus-16.2 > -99

®—> Czechia-4.2>13
@®—> Denmark -13.7 > -75
@ —— > Estonia -30.7 » -231

®—EU-147>-11.8
@®—> Euroarea-1512>-125

<® Finland -76 > -8.7
®> France -169 > -15.7

@—> Cermany -109 >-9.2

®——> Hungary -24.4 > -20.8
@ ——>Ireland -19.4 > -14.9

@ |taly -16.4 > -15.4
<——®@Llatvia-4.6)-116
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@®—> Luxembourg -10 > -8.2

®—> Malta33>66
@& Montenegro -6 » -5
@®—> Netherlands -139 > -11.3
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Poland -47 >15
®Portugal -13.2 > -13.7

@ —— > Serbia -49 > 3]

BELARUS -39 > -0.2

<—® Romania -31.4 » -339

<@®Slovakia -23.9 > -25.2
@®—— > Slovenia -25.8 > -19.8
®Spain -1.7 >-15
@—> Sweden -3.8 > -2
@ Tlrkiye -16.5 > -16.5
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Source: Eurostat (February 2026 & October 2025), authors’ calculations for Belarus

According to Eurostat
methodology, the index is based
on 4 components (excluding the
country’s past component)
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Q2 How will economic situation change over the next year? It will
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. Improve(d) Likely improve(d)
Q3 Family income compared to the last year?
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Q4 How will family income change over the next year? It will
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. Very favorable

Somewhat favorable

CCl components

Neutral

Q5 Is now a good (bad) time for major household purchases?
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Difficult to answer

3Q2024 |28 17

2Q2024 [l 16 42
102024 |3 14 43
4Q2023 & 10 42
2Q2023 | 14 41
1Q2023 | 10 41

4Q2022 i n 41
Qo228 38
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4Q021 ) 12 36

25%

believe that now is a
favorable time for savings

(+3 p.p. 9/q)



«Rather poor» family financial situation and the state of
the Belarusian economy
at present

. 57%

‘ 54% Family’'s Financial Situation
B State of the Belarusian Economy

’ 44% 45%

assess the state of the
’39% economy as “average”
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29.8% of respondents reported a
decrease in income (+3 p.p.)

Causes of income decrease: Share of respondents reporting a decrease inincome:

o 60%
Fewer orders/customers _26%

40%

Cancelled salary increase -15% ¥vithout thel:_limpact of
28% orex rate c anges
Salary reduction -15% 20% 1 without the impact of

forex rate changes and
price growth

Change in the foreign
exchange rate -11%
Reduced number of 9
- - o
working days/hours
s gk g IR Lo LRt R LRI i B ) ) oL
Lost my side job -7% b«O"L 'LOJfLO ’LO ’LO ’LQ fLO rLO 101 10’5 qp rLO O:LO«LO?’OrdeO O:LO O?’O

Self-employed, entrepreneurs
Employees in agriculture, HoReCa

NGO workers
Residents of cities with populations of 30-100k
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Responses to declining income

Saving on leisure activities Saving on food

Saving on clothing Not saving/using savings
| 25%]
19%

- 27T%

| 17%)

* of the 30% who felt a decrease in income

Late payments

e 33%
1%
L 27%]
. 32%

Putting off large purchases

L
13%
14%
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35%
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Consumption prevails over savings

Spending behavior in the last 6 months

B started spending more

52%
51%
53%

50%
44%
50%
48%
50%
41%

| spend as before

u
09}
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P Started spending less

2%
%

3%

32%

6%

2%
7%

%
34%
43%

Saving behavior in the last 6 months

B save less | save as before [ save more [P don't save
25%
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20
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26
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Causes of increased expenses

Prices increased

Used installment plans for some
goods

Simply started spending more /
stopped saving

Took a loan

Personal income increased

Household/supportin
members’ income increase

Borrowed money

N, 77 %
76%

i 19%

[0

I 2%
18%

S 18%

I 7%

I 9%
21%

e 21%
E—1C7, 8102026
40Q2025

I 15
2o £13Q2025
S 10% §20Q2025
I 1%
I 7%
7%
S 8%
I 1%
I 6%
6%
M 6%
I 8%
I 4%
3%
W 3%
M 3%

* of the 52% who started spending more




How will your family’s income change relative
to prices this year?

B Increase much more Increase slightly more Increase at the same pace Increase slightly less
Bl ncrease much less [ Difficult to say

12026 [INE% 15% 36% 15%
4Q2025 |G 14% 32% 16%
302025 [INS% 14% 36% 14%
202025 [J116% 16% 32% 15%
1Q2025 [T4% 23% 32% 14%
402024 [l 6% 17% %2% 16%
3Q2024 [JNIS% 18% 34% 13%
2Q2024  [ING% 15% 33% 13%
102024 [JIN6% 15% 36% 14%
4Q2023 5% 15% 32% 13%
22023 |16 15% 34% 1%
12023 3% 12% 36% %
402022 BB % 3% 15%
502022 [ 9% 3% 13%
2Q2022 7% 27% 15%

402021 3% 0% 29% 10%
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Labour market shortage

B lost my job, %
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Someone | know lost the job, %
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Over the year, the number of unemployed
people will be...

B Much lower Slightly lower  About the same Slightly higher IlMuch higher Difficult to say

1Q2026 9% 46%
4Q2025 7% 45%
3Q2025 10% 44%
2Q2025 10% 46%
102025 BB 9% 48%
4Q2024 10% 42%
3Q2024 9% 45%
2Q2024 7% 47%

1Q2024 10% 45%
402023 8% 44%

2Q2023 7% 40%

1Q2023 6% 39%

4Q2022 4% 33%

302022 [I4% 31%

2Q2022 3% 20% 33%
4Q2021 3% 28% 32%
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Are many people afraid of losing their job or
main source of income?

B Many are afraid Some are afraid I No one is afraid

26%
27%
25%
27%
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39%
41%
40%
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Labour market shortage

90%

of respondents

reported staff
shortages in their field
(-4 p.p. over the quarter)

% Vitebsk Region

Employed in:

C Agriculture

Healthcare

Utilities

State-owned enterprises

EE EEE

People aged 55-64

@

Both governmental and independent
\media readers

People with income of 2,001-3,000 BYN

~

%




The difference between preferred and current
income is significant

Current income level Comfortable income level

up to 700BYN

12% up to 700BYN l 1%

701-1000 BYN

18% 701-1000 BYN . 2%

1001-1200 BYN

13% 1001-1200BYN [l 2%

1201-1600 BYN 20% 1201-1600 BYN - 4%

19% 1601-2000 BYN _ 10%

13% 2001-3000 BYN

1601-2000 BYN

2001-3000 BYN 26%

3001-4000 BYN - 4% 3001-4000 BYN

26%

more than 4000 BYN l 1% more than 4000 BYN

28%

0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30%



Who has the greatest influence on an individual’s ability to
increase theirincome under current conditions in Belarus?

Difficult to answer

The individual

(their education,
initiative, and work
capacity)

All of these factors have 35%
an equal influence

The employer

(wage levels, working
conditions, and

11% iy
10% development opportunities)
o , The state
The economic situation (policies, social programs,

and external factors and legislation)




Which of the following government and social measures would
help you personally increase yourincome?

Expansion of remote and flexible employmen - [ o

Access to information on earning opportunities,

career growth, and financial literacy 23%
SMEs support (loans, grants, simplified registration) 22%
Reskilling and retraining programs (career change) 20%
Enforcement of wage regulations in state-owned companies 18%
More accessible vocational education 16%
Enforcement of wage regulations in private companies 15%

None of these measures would help _ 13%

Improved conditions for working with foreign employers and
clients
Business infrastructure development
(coworking spaces, incubators, advisory services)

10%

7%




Do you see an opportunity to increase your income over the
next two years if current economic conditions in Belarus
remain unchanged?

- m Definitely see such an 7 1 %

opportunity

25% Probably yes: | see of respondents have taken specific
certain prosp;ects actions to increase theirincome over
the past 5 years

Difficult to answer

Probably not; | see 700/
serious obstacles o
12% of respondents plan to take such
° m Definitely do not see P P

- i actions in the next 2 years
such opportunities

41%




Planned and Past Actions to Increase Income

Which of the following actions have you taken over the past five years to increase your income?

Which of the following actions do you plan to take in the next two years to increase your income?

Professional development, courses, or training
Increasing workload at the primary job
Changing job or employer

Changing profession or field of activity

Moving to a remote work format

Switching to freelancing

Searching for a job in another city in Belarus
Starting your own business

Searching for a job in another country

28%
26%

E——— 2%
18%

E—— 27%
30%

_260 21%
%
9%
19%
7%
13%

BN 5%
7%

BN 4%
12%

B 3%
4%
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Summary

" The Consumer Confidence Index has decreased by 3.6 p.p. since
the last year and reached -1.2%.

= Respondents are considerably more optimistic about their future
family income, which may be partly explained by seasonal factors.

= 30% of respondents reported a decrease in income.

= 50% of respondents reported labour shortages in their field.

= Only 36% of respondents see opportunities to increase their
income.
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