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Methodology

Online Survey, July 27-29, 2026

O Urban residents (1,003 respondents)
O Aged 18-64

O The sample is representative of the urban population of
Belarus in terms of

® gender,
® region,

® age.




Consumer Confidence Index
in Belarus and Russia
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Source: Rosstat (May 2026), authors’ calculations for Belarus



Consumer Confidence Index
in Belarus and EU Countries
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CCl components

. Improve(d) . Likely improve(d) No change . Likely decline(d) . Decline(d) Difficult to answer
Q1 Economic situation compared to the last year?

3Q2026 ED 19 37

2Q2026 16

1Q2026 SN
4Q2025
3Q2025 IS
2Q2025 [l
1Q2025 S
4Q2024 ISR
3Q2024 S
2Q2024 B3N
1Q2024 Bl
4Q2023 I 15

2Q2023 | 6

102023 | 12

4Q2022 ISl 9

3o @ 6 17
2022 [ 4 15
Aeyionall 15

18
17
18
22
21
21
20
17
19

Q2 How will economic situation change over the next year? It will

3Q2026 S 20 25
2Q2026 S 19 27
1Q2026 e 21 28
4Q2025 a 19 26
3Q2025 21 25
2Q2025 el 24 27
1Q2025 | 23 2%
4Q2024 NG 21 29
3Q2024 A 20 27
2Q2024 [ 17 29
1Q2024 [ 21 26
4Q2023 16 28
2Q2023 B 19 27
1Q2023 28 19 24
4Q2022 IS0 14 27
3Q2022 28 14 26
2Q2022 IS8 15 29
4Q2021 |2 10 15 30




CCl components

.Improve(d] Likely improve(d) No change .Likely decline(d) .Decline{d) Difficult to answer
Q3 Family income compared to the last year?

3Q202¢6 21 47 3
2Q2026 8 44 4
1Q2026 BN 19 42 4
4Q2025 28 17 43 3
3Q2025 128 18 44 4
2Q2025 28 21 44 3
1Q2025 SN 20 45 3
4Q2024 BN 20 44 3
3Q2024 [ 20 47 B 3
2Q024 2l 19 45 2 6 2
1Q2024 [l 19 43 ——— 3
4Q2023 I 16 45 T — 3
2Q2023 17 37 I ——— 3
1Q2023 |l 15 35 I 2
4Q2022 i 12 36 SO 3
3Q2022 il 10 34 S 2. 4
2Q20221 9 32 3% s 4
4Q2021 |2 m 36 - K

Q4 How will family income change over the next year? It will

3Q2026 ED
2Q202¢6 [

1Q2026 NG
4Q2025

3Q2025 NG
2Q2025 S
1Q2025 G
4Q2024 SR
302024 S
2Q2024 [ED
1Q2024
4Q2023 ISl
2Q2023 G
1Q2023 28

4Q2022 IE
3Q2022 2
2Q2022 &
42021 158

27
28
27
23
23
29
28
25
2

23
27
22
22
22
17
17
13 25
18




CCl components

.‘v’ery favorable Somewhat favorable Neutral . Somewhat unfavorable .Very unfavorable Difficult to answer

Q5 Is now a good (bad) time for major household purchases?

3Q2026 |3 17 4]
2Q2026 128 14 44
1Q2026 B8 15 43
4Q2025 I} 14 42
3Q2025 ISl 19

2Q2025 28 19

1Q2025 128 21

4Q2024 1SR 1E) 38
3Q2024 2B 17

2Q2024 16 42
1Q2024 14 43
4Q2023 | 10 42
2Q2023 [} 14 4]
1Q2023 | 10 41

4Q2022 n 41

3Q2022 § 8 38

2Q2022 7 34

4Q2021 § 12 36

25%

believe that now is a
favorable time for savings

(+1 p.p. 9/q)



«Rather poor» family financial situation and the state of
the Belarusian economy
. at present
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25% of respondents reported a
decrease in income (-3.5 p.p.)

Causes of income decrease: Share of respondents reporting a decrease inincome:

50%
Fewer orders/customers _ 28%
) 40%
Salary reduction -15%
30%
Bonus removed -15% without the impact of
forex rate changes
. . 20%
Lost side job -10% without the impact of
forex rate changes and
) price growth
Lost job -10% 10%

Cancelled salary increase -7%

60%

Self-employed
Employed in manufacturing, IT-sector, NGOs




Responses to declining income

Saving on leisure activities Saving on food Late payments
3Q2026
202026 %
1Q2026 . 33%
4Q2025 3%
3Q2025
2Q2025
1Q2025 L 25%]
4Q2024
3Q2024 | 6% |

Saving on clothing Putting off large purchases Not saving/using savings
32026 IEEZA
2Q202¢ HINEEEEET]
1Q2026 18% 23%
4Q2025 IEEEEA
3Q2025
2Q2025 ]

102025 T L 27%]
4Q2024
3Q2024

* of 25% who reported an income decline




3Q2026
20Q2026
102026
4Q2025
3Q2025
2Q2025
1Q2025
4Q2024
30Q2024
202024
102024
2Q2023

3Q2026
2Q2026
1Q2026
4Q2025
3Q2025
2Q2025
102025
4Q2024
3Q2024
2Q2024
1Q2024
2Q2023

Consumption prevails over savings

Spending behaviour in the last 6 months

[l Started spending more

51%
52%
52%
51%
53%

50%
44%
50%
48%
50%
41%

| spend as before

0
o
o~

P Started spending less

36%
35%
32%
35%
33%

32%

36%
42%
37%
35%
34%
43%

Saving behaviour in the last 6 months

B save less

29%
29%
31%
31%
29%
31%
31%
30%
30%
32%
30%
30%

| save as before [ save more [ don't save

27%
27%
25%
25%
21%
24%
24%
27%
24%
22%
21%
23%

37%
6% 37%




Causes of increased expenses

Prices increased

Used installment plans for some
goods

Simply started spending more /
stopped saving

Took a loan

Personal income increased

Household/supportin
members' income increase

Borrowed money

__________________________________________ W@

S TT%
. WoZ

I 27 %

19%
2%
8%

I 21%
20%

S 19%

— 21%

I 139
12%

5%

I 13%

I 10%
8%

7%
B 7%
I 7%

6%
6%
N 6%

I 6%
4%

4%

3%

82%

B302026

202026
111Q2026
B 402025

* of the 51% who started spending more




3Q2026
2Q2026
1Q2026
4Q2025
3Q2025
2Q2025
1Q2025
4Q2024
3Q2024
2Q2024
1Q2024
4Q2023
2Q2023
1Q2023
4Q2022
3Q2022
2Q2022
4Q2021

B Increase much more

N 3%

N 3%

How will your family’s income change relative

17%
16%
15%

14%

14%
16%

23%
17%

18%
15%
15%

15%
15%
12%
11%

9%

7%

10%

Increase slightly more

27%

to prices this year?

Increase at the same pace
B Increase much less [ Difficult to say

Increase slightly less

33% 155%
34% 14%
36% 15%
32% 16%
36% 14%
32% 155%
32% 14%
32% 16%
34% 13%
33% 13%
36% 145%
32% 135%
34% n%
36% %
1% 155%
1% 13%
1%
20% 10%



Labour market shortage

. | lost my job, % Someone | know lost the job, %
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Over the year, the number of unemployed
people will be...

B Much lower Slightly lower About the same Slightly higher IllMuch higher Difficult to say

3Q2026 10% 48% 18% 17%
2Q2026 8% 48% 16% 18%
1Q2026 9% 46% 17% 19%
4Q2025 7% 45% 17% 20%
3Q2025 10% 44% 18% 18%
2Q2025 10% 46% 15% 18%
1Q2025 9% 48% 14% 19%
4Q2024 10% 42% 16% 22%
3Q2024 9% 45% 17% 18%
2Q2024 % 47% 17% 19%
1Q2024 10% 45% 19% 16%
4Q2023 8% 44% 19% 20%
2Q2023 % 40% 25% 15%
1Q2023 6% 39% 25% 15%
4Q2022 33%
3Q2022 31%
2Q2022 20% 33%
4Q2021 28% 32%




Are many people afraid of losing their job or
main source of income?

B Many are afraid Some are afraid Il No one is afraid

302026 49%
202026 52%
102026 519%
402025 52%
302028 48%
20202 50%
162072 49%
402024 46%
302024 50%
22024 49%
102024 49%
402073 45%
20203 47%
102023 46%
402022 47%
302022 46%
202022 44% 5%
4Q2021 48%




Labour market shortage

95%

of respondents

reported staff
shortages in their field
(+3 p.p. over the quarter)

& Manager / executive / department head \

Employed in:

& Industry

& Agriculture

% Healthcare

& Utility providers

& State-owned enterprises
& Independent news readers

& People with incomes higher than 2,000

Q/Iinsk region

BYN

/




Overall trust in people has declined over the past two years

M Trust completely I Rather trust Rather DO NOT trust Il Do NOT trust at all ! Don't know M Difficult to answer

Your family

sz - S s 5% W%
30202+ [T S A 5% |

People you know personally

302026 IEECEN I EE 6% 5% W
302024 I e %]

People who live in your neighborhood

sa2026 [ S 3%
302024 [ I AE

People of a different religion

o o

34% 4% WD

32026 [ SR 7 7
302024 [ S 36% o
People of a different nationality

302026 || AN 38% 2%
30202 [ NZERI 42% e
People you met for the first time

302026 | NTOREN 46% 7% R

302024 | BN 3% % I

15%

say that most people
can be trusted

(-8 p.p)




Distrust in institutions has shifted towards uncertainty

Trust ®W DO NOT trust Difficult to answer

Healthcare system +1% +3%
Education system +3% +2%
***Police*** +5% +3%
FEEArmy* +2% +6%
Social security system +1% movill +5%
***Courts*** +3% AP/ +8%
***Government*** +2% +8%
Environmental organizations -3% +6%
***Church*** 0% +6%
Large enterprises 1% +4%
Trade unions +2% +4%
***State media*** 0% +8%
***Pgrliament*** +1% +10%
United Nations 0% +7%
***Russian media*** -4% eyl +7%
Civil servants -2% +7%
Social networks and messengers 7% +2%
European Union 1% +6%
***Non-state media*** -6% +7%
***Political parties*** -3% +8%

Note: The chart is based on respondents’ answers to the question of whether they trust or distrust the listed institutions. The values shown represent
changes in the shares of respondents between July 2024 and July 2026. Institutions with statistically significant differences in responses over the two-year
period are marked with ***; statistically significant differences are shown in bold.
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Summary

" The Consumer Confidence Index has increased by 1.7 p.p. since
the last year and reached -0.8%.

= Respondents assess current economic situation and family
Incomes more positively.

= 25% of respondents reported a decrease in income.

= 55% of respondents reported labour shortages in their field.

= Only 15% of respondents say that people can be trusted.
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